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WHY INVEST IN AN ELECTRONIC MESSAGE DISPLAY?
Businesses often select their advertising medium based upon the cost per 1,000 exposures of their ad to the public.  

On this basis, NO other form of advertising even comes close to matching the cost-effectiveness, dollar for dollar, of an exterior LED Electronic Message Display Sign. 
Compare:

• Newspaper advertising: Average cost = $7.39 per 1,000 exposures within a 10 mile radius of the business location.

• Television advertising: Average cost = $6.26 per 1,000 exposures.

• Radio advertising: The cost is about $5.47 per 1,000 exposures.

• An exterior LED Electronic Message Sign: The cost per exposures is LESS than $0.45 per 1,000 exposures!

How?

• Assume, for example, that you spend $30,000 on an LED sign and that its useful life is about 10 years.  

• The amortized daily cost of that sign would be about $8.22.  

• Add this to the daily cost of electricity for the LED sign (approximately $0.20), thus giving your LED sign a daily expense total of $8.42.  

• With a daily traffic count of 20,000 vehicles passing by your business, you would have a cost of only $0.42 per 1,000 exposures (and that is only counting the driver and no other passengers!).

Best of all

• An LED Sign targets the business' best customer base, those who live and/or work within 5 miles of the location; those who are driving by each day!  

• The business owns the form of advertising.  You no longer need to worry about missing your target audience, becoming yesterday's news, or facing expensive production costs associated with announcing a new message.  Instead, new items and promotions can be announced or changed immediately with no added expense.  

• The LED Sign works for the business.  It's like having a salesperson on the street, 24 hours a day/365 days a year.  

But what about the recession?

Businesses that invest in an LED Sign typically see an increase in business of 15% - 150%, according to the Small Business Administration.

Run the numbers:

• A small business generating $1,000 a day in revenue invests in an LED Sign.  

• Business then increases by the lowest typical number, 15%, adding another $150 a day in total revenue.

• That translates to $1,050 a week or $54,600 per year.

• Remember, our example above? The cost per day is only $8.42!  
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